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Why?
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• Refine our brand

• Modernise our look and evolve

• Streamline our design

• A brand that reflects who we are

• Compete with  our competitors – 21,000!



New logo?
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• Refresh not a rebrand!

• Purple remains

• Phased launch 

• Website to follow



Before:
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Before:
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After: Colour palatte
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• No dramatic change 

• Added warmth and 
vibrancy – reflecting our 
brand personality

• More contrast

• Dark blue - LUAL



New: Typography

Brand refresh 7

• IBM Plex Sans

• Complements logo font

• Much more versatile, 
disability friendly and no 
licensing fees

• Arial – daily 
documentation



New: Brand elements
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• Petals from logo – organic 
shapes and overlapping  

• Symbolic – nurturing, 
holding and embracing

• Shows our compassion, 
personalised individual 
care



New: Brand elements
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• Curved holding shape

• Mirror the soft rounded 
petals

• Eye catching, engaging 
and approachable



New: Icons
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• Agreed set of icons

• Aid navigation and add 
interest

• Help clarify messaging



New: Branded items:
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New: Marketing materials:
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• Bold and dynamic 

• Striking hero image

• Captures attention

• Maintains our brand identity

• Hierarchy of copy



New: Examples:
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New: Examples:
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Finally: Pride
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• Brand– elevating and impacting

• People – showcasing

• Care – symbolising

• Future – modernising

• Evolve – ever changing
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