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Why? aphael's 357

Uour Local Hospice

* Refine our brand

* Modernise our look and evolve

* Streamline our design

* A brand that reflects who we are

* Compete with our competitors - 21,000!
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New logo? St Raphaels -

e Refresh not a rebrand!
* Purple remains
 Phased launch

e \Website to follow
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BICYCLE CHALLENGE

Saturday 8 June
9am - 5pm

Trinity Square

Sutton High Street

Ihe Piazza

Wimbledon

: :::::: I.: B -..:::5:;:2 -.-..I.I LB LB B!

MERTON VS SUTTON POLICE
CYCLE FOR CHARITY

Brand refresh

St Raphael's :)«':\':

5 November « 6pm « St Raphael's Hospice

Conquer the coals for charity

straphaels.org.uk/firewalk
Registration fee £35 « Firewalk fundraising target £150
Group / family discounts available

An epic Bonfire Night awaits
Scn me with music, hot food and drinks!

St Raphalgl‘s :T—:w’:

LOWER MORDEN
LANE LIGHTS

Gather your friends and family
on London’s
“most Christmassy street”
this festive season!

PSR A A

THROUGHOUT DECEMBER

In support of your local Hospice

straphaels.org.uk/lower-morden-lane-lights-2024

St Raphael's .\.\r\:)/:

Uour Local Hospice

13 September 2025

St Raphael's ::u'w':

Trek 25km across the Capital for St Raphael's
with stunning views of London’s skyline,

Entry includes food and drink at regular rest stops -
and a medal, t-shirt and glass of fizz at the finish line!

straphaels.org.uk/thamesbridges
supportercare@straphaels.org.uk b
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After: Colour palatte StRannAe @

No dramatic change

Aubergine Purple Lavender
(Complamentary) Pantone 2082 (Complementary)
) 58 CMYKY70B100 CMYK 121500

Added Warmth and B6705 RGB 120 78 144 RGB 223 214 237
vibrancy - reflecting our
brand perSOna“ty Burnt Orange Pale Gold Cool Grey

[Complementary) (Complementary) Pantone Cool Grey 9
CMYK 0851005 CMYK 010400 CMVI{C.‘ELEJ 23 '1{? ,'-15
RGB 232 72 23 RGB 255 229 153 RGE 117120123

e More contrast

Deep Blue Teal Pale Teal
[Complemeantary) {Complementary) (Com plememary}
o Da |’|,( blue - LUAI_ CMYK 100 60 20 50 CMYK 100 0 35 10 CMYK 400150

RGB 0 45 85 RGB 0153 153 RGEB 152 217 215

Brand refresh
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New: Typography St Raphaels 3G

e |IBM Plex Sans 1M Pl ane. 0 Py e ot ara o
Bold Bold Bold
« Complements logo font SemiBold SemiBold Regular
Medium Medium Italic
« Much more versatile Re%ular Ita/l]ic Italic
Lt o ’ Light Light
disability friendly and no Thin i

licensing fees

Arial - daily

documentation
Brand refresh



M7
New: Brand elements >t Raphael's Q0

 Petals from logo - organic
shapes and overlapping

» Symbolic - nurturing,
holding and embracing

“Death is a part of life

for all - every person
deserves this incredible

level of care when the
time comes.”

* Shows our compassion,
personalised individual
care

Brand refresh
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New: Brand elements St Raphael's So0

Uour Local Hospice

* Curved holding shape

“Death is a part of life

for all - every person

Scan. Sign =P Skydive! eserves this incredible

Experience the thrill of a lifetime

* Mirror the soft rounded
petals

* Eye catching, engaging
and approachable

Brand refresh
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New: Icons St Raphaels 3G

: QOO

 Agreed set of icons QL .

you can support a loved one?
(s,

We're here to help. Visit
straphaels.org.uk/support
to find out more.

* Aid navigation and add
iInterest

Host your own

Sip and Support

 Help clarify messaging 0 coffee morning
S

. — o -

Brand refresh




New: Branded items:

PowerPoint

St Raphael's :k’w’:

Presentation
Title to go here

ey,
Headline here please.. StRaphael's 3o

ieimpading ~‘

Brand refresh

Business Cards

|
St Raphael's 3o

Name Surname
Title Here

D20 8099 XXX » 07920¢ X0 XXX
namesurname@straphasls. crg uk

Front

www.straphaels,org.uk

Back

St Raphael's >/~

Uour Local Hospice
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New: Marketing materials: >t Raphael's 280-

Bold and dynamic

Striking hero image

Captures attention

* Maintains our brand identity

Hierarchy of copy

srendretest _



New: Examples:

St Raphvae‘l's :“'(’:

Take the leap
for St Raphael’s!

Scan. Sign-up. Skydive!

Find out more by scanming or it
straphaels.org.uk/skydive2025

“My husband and

I were both warmly
held by the Hospice,
comforted and carried
through one of life’s
most challenging
times. I feei peace
and happiness when

I return to the Hospice
now, reflecting on the
wonderful care we
both received."

Brand refresh

St Raphaels

Calling heroes
of all ages!

Run, have fun, and
be a Hospice Hero!

Superhero Family Fun Day
straphaels.org.uk/superheroday

Join our Hospice
Volunteer Team

StRaphael's Sy~
. -

A little time,
a lasting impact

Join our Hospice Volunteer Team

an 1o join the team

Sc
straphaels.org.uk/volunteér25

people in Merton
and Sutton living with
a life-limiting illness

Take the leap
for St Raphael’s

Scan. Sign-up. Skydive!

Expenence the thrill of a lifetime
while raising money for a worthy cause!

Scan to find out more ar visit

straphaels.org.uk/skydive2025

Superheroes
Assemble

Run, have fun, and be a Hospice Hero!

Sunday 22 June - Seddington Park SME TNN
Enjoy stalls, entertainement and fead all day!

Superhero Family Fun Day
straphaels.org.uk/superheroday

St Raphael's

sed Hospot

St Raphael's >/~

Uour Local Hospice

WO "’/,
ii -

Scan 1o signup



M7
New: Examples: StRaphaels &

Making an impact
Summer 2025 . ing an imp:

Welcome

Raphaelite -~ ~

All about St Raphael’s Hospica . - -

Navigating Grief

Every Moment Matters:

The gift of hospice care

Self-care for the mind @

YA Dayin the Life
Mot Nue
Mario

Page 4

Navigating Grief
A par f

Page?

Life is a Garden Self-care for the body:

Why regular giving matters

Your Guppae wih & manthly donation helps the Hospics:
« Plan for the futia + Fund our specialit teams
- Suppart morefamiies  + Koep our 30nvises ag

To donaze, scan the QR cod or Wit straphasls.ong uk/everymomentaatiors

re possible

(L1

k\\))' |

|
][0

- s Raghaslo Homgice 3 5 A pice 7

St Rapha_el's :\m')’:

Brand refresh
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Finally: Pride R @

Brand- elevating and impacting

People - showcasing

Care - symbolising

Future — modernising

Fvolve — ever changing
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